CONSUMER OUTREACH

Farm Families on
the Family Farm

Dairy West partnered with Utah dairy
farmers Robyn Buttars and Barbara
Westover to author and illustrate a
children’s book.

The story highlights the generational
ties of the dairy community and
includes a page that shares dairy key
messages and facts.

This book will be made available to
parents and teachers who attend farm
tours (either virtually or in-person),
through Idaho and Utah Ag in the
Classroom and through other strategic
partnerships.

While we have limited printed copies,
we have reserved one copy for each
dairy farm in ldaho and Utah. If you
would like yours, please contact Lacey
Papageorge (lpapageorge@dairywest.
com) or Melinda Wolfe (mwolfe@
dairywest.com).
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PRODUCER OUTREACH

The Launch of Producer Lunch
& Learns

You asked and we answered! Dairy
West hosted our first Lunch & Learn for
producers on March 5 covering dairy
foods nutrition. “Lunch and Learns” are
informal, voluntary presentations or

LUNCH
and,

training sessions that take place during
lunch.

LEARN

may include dairy foods nutrition, hosting farm tours, dairy exports, on-farm

We will provide more of these webinars
over the coming year. Producers can

participate without leaving the comfort
of your kitchen, office, or tractor. Topics

crisis preparation, checkoff basics, and more. Or send us your suggestion!

Notifications and recordings of these webinars come through email only. If
you're not receiving emails from Dairy West, you can sign up at dairywest.
com/for-farmers. While you're there, check out our other producer programs
and resources.

Questions? Contact Melinda Wolfe (mwolfe@dairywest.com).

Sign Up for the Producer
e-Communications

Producers who receive our email communications
receive more timely news and updates — especially 4 “I

during times of crisis — in addition to issue alerts, ‘dairy west "™
invitations to Dairy West events, and special

announcements.

Sign up to receive our monthly e-communications at dairywest.com/for-
farmers. Or email Melinda Wolfe (mwolfe@dairywest.com). Much of our
outreach is done by email only so don’t miss out!

For every new email sign-up we receive through April 30, we will send you
a Dairy West hat.

dairy west’

743 North Touchmark Avenue
Meridian, ID 83642

Send name and address corrections to:
muwolfe@dairywest.com

Winfield Anderson - Blackfoot, ID
Steve Ballard - Gooding, ID
John Brubaker - Buhl, ID
Chace Fullmer - Sigurd, UT
Dan Gilbert - Blackfoot, ID
Jeff Hardy - Brigham City, UT
Tom Rasper - Melba, ID
Matt Leak - Cornish, UT
Mike Siegersma - Nampa, ID
Josh Webb - Declo, ID
Pete Wiersma - Buhl, ID

Pioneers by Nature

EVENTS AND DATES TO NOTE

Depending on guidance from authorities, events may be cancelled or adjusted

APRIL

MAY 12

MAY 12-13

MAY 27-29

JUNE

JUNE 1

NATIONAL GRILLED CHEESE MONTH
AMBASSADOR TRAINING, TWIN FALLS
BOARD MEETINGS, TWIN FALLS

BUILD DAIRY ANNUAL MEETING, BOISE
NATIONAL DAIRY MONTH

WORLD MILR DAY
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NOTE FROM

Rarianne Fallow
DAIRY WEST CEO

This first issue of the Dairy West producer newsletter comes to you
at an interesting time. Volatility in markets, commodity trading,
global logistics, school and business closures and human healthcare
will certainly have an effect on all of us in some way. As we work to
navigate this uncertainty, your checkoff team, nationally and locally,
has been identifying ways in which to support partners on initiatives
that positively benefit consumers and their reliance on dairy.
Specifically:

> Our health & wellness team is working closely with school districts
across both states to ensure access to proper equipment for milk to continue being a part of
meals being offered during our region’s school closures.

»> We are working with local food banks to ensure access to dairy foods for the food insecure.

> Our communications team is offering live virtual farm tours to the public and local schools to
keep school-aged kids engaged and learning while at home.

» National staff are working to secure container space to keep the US Dairy Export market as
strong as possible.

» We have a strong and coordinated approach nationally with our dairy industry partners through
the Dairy Crisis Management Team.

In addition to the work outlined above, being done specifically to address our current pandemic,
your Dairy West team continues to work on your behalf to preserve, protect and enhance dairy’s
market position by:

» Refining our work with health professionals so that doctors, physicians, nurses and others have a
valuable view of dairy in the diet.

» Innovating the way we provide milk to high school and college athletes in our region.

» Working with partners to position dairy as a solution for environmental stewardship.

» Forging new and innovative relationships with processors, retailers and foodservice providers to
move more dairy.

» Creating new and innovative partnerships with school districts and major health systems in our
region.

Enjoy this first paper newsletter of the year. | also hope you are receiving our new monthly

e-newsletter to keep you regularly updated on the activities of your checkoff investment. If you are
not receiving these email communications, please notify Melinda Wolfe (mwolfe@dairywest.com).
We want you to have access to all of our resources and to remain fully informed.

INDUSTRY OUTREACH

On January 30 & 31, farmers, vendors, and guests
converged on St. George, UT to attend the 2020 FUSION
Conference. Utah Farm Bureau and Dairy West partnered
to host this family-friendly, two-day event to unite all
agriculture leaders together as ambassadors for the
industry.

The conference included a banquet for dairy producers
where we recognized outstanding industry achievements.

Additionally, Utah processors nominate producers each
year for the Milk Quality Award. The following farms were
also recognized for their commitment to quality.

Pictured:
> Riverview Dairy, Inc - Amalga, UT
> Pappy’s Farms - Ogden, UT

Not pictured:

>» Lewtah Holsteins - Lewiston, UT

> Bill & Wayne Penrod Dairy - Genola, UT
> Zaugg Jersey Farms - Lewiston, UT

2020 Dairy Hall of Fame: Gordon
Roberts, Roberts Dairy, Beaver, UT

2020 Telling Your Story Award: Andrea Gibson,
Gibson Green Acres, Ogden, UT

Hear the stories
behind these
awards on our

) Dairy West
“EramTy g YouTube channel.
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In November, we launched our new consumer-facing
brand, Unbottled. Unbottled captures how dairy can
help everyone unbottle their own inner greatness. It’s

an inspirational, local dairy voice that builds emotional
connections through storytelling and experiences for
curious people from our farms to their table to give
permission to be the best version of themselves in an era
craving real food and simplicity.

Guard for Military Funerals. She graduated
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Our first video targeted parents in Utah and Idaho and from Boise State with a Bachelors degree

The Unbottled website will launch by the end of March, ' 3 \

_ in Multidisciplinary Studies and a minor
centered around “Your Questions Unbottled” designed i —

performed extremely well with strong video views and
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3x average engagement rates. Our second video, targeting in Business. Liz will focus on retail, food
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to offer authentic responses to common dairy-related

people who care about health and fitness, is also showing service, and hunger partnerships for Dairy

questions. Future videos will center around what is
strong performance.
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West. She is based in our Meridian office.

relevant to today’s consumer and target key audiences Contact Liz at Imiles@dairywest.com.

that will help us achieve the greatest impact.
Visit www.unbottled.com for more information.
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