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OUTREACH

INSPIRING TRUST. BUILDING DEMAND.

Virtual Outreach has Been Vital

Stay-at-home orders provided an opportunity to take our virtual outreach to the next
level with consumers, health professionals, schools, thought leaders, and more. And

it's been overwhelmingly successful for us!

VIRTUAL FARM TO TABLE LEARNING SERIES
Fortunately, we have loads of experience hosting virtual
farm tours. While our primary audience for these had been
schools, we quickly and easily pivoted to make virual tours
available to all our audiences. Together, with the following
Idaho and Utah dairy farmers, we were able to connect
people with dairy farms and farmers to learn how dairy is
responsibly produced, locally sourced, safe, and nutritious.
One farmer even demonstrated butter-making!

Thank you to the following for making these so successful!

Deb Easterday-Reeves, John Wind, Runa, ID

Buhl, ID Staci Zilles-Nelson
Lacey Papageorge, Brigham City, UT
Ogden, UT Matt Leak, Cornish, UT

Mitch Hancock,
Corrinne, UT

John Nederend,
Homedale, ID

Siska Reece, Melba, ID
Josh Webb, Declo, ID

Raleb, Chance, & Collin
Batemen, Elberta, UT

Russ Rohler, Midway, UT
Bryce Chambers | DFA
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Find many of these tours/demonstrations on our
Unbottled Facebook page. If you're interested in hosting
a virtual tour of your dairy, contact Lacey Papageorge
(lpapageorge@dairywest.com) or Melinda Wolfe
(mwolfe@dairywest.com). We provide the training, the
tips, and the technology. You provide the farm, the cows,

and the expertise.

VIRTUAL LEARNING SERIES FOR HEALTH
PROFESSIONALS

Dairy West's first-ever Virtual Learning Series for health
professionals (HPs) consisted of six weekly webinars through
April/May. Each recorded webinar had an average of 90 HPs
listening in as guest speakers covered a variety of topics.

Feedback on the series was overwhelmingly positive!

99% of respondents said they would recommend a Dairy
West webinar to a friend or colleague and 92% of people
reported that they felt positive or very positive towards dairy
afterward. As a result of this series, we're now planning
monthly continuing education webinars for

health professionals.

“Thank you to dairy farmers for supporting this profession and
providing information for all.”

VIRTUAL BUILD DAIRY ANNUAL MEETING

Led by Dairy West's Eric Bastian (ebastian@dairywest.com),
BUILD Dairy is a program that connects universities,
processors, and organizations to foster the growth of the
dairy food industry in the west. Through research and
innovation, the program develops a broader network of
technically trained, knowledgeable professionals and
leaders. Research projects are funded jointly by Dairy West
and regional processors and dairy companies.

The BUILD Dairy Annual meeting brings together professors,
researchers, students and dairy food companies and
organizations in the western region. This year, nearly 150
people joined virtually to hear research updates from 43
current students. Finally, BUILD Dairy is getting a new look!
Re-branding efforts will not only focus on a new logo but
include efforts to boost the programs awareness and impact
across the region.

DAIRY & IDAHO WINE
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VIRTUAL CHEESE + WINE PAIRINGS

Dairy West partnered with Albertsons and the Idaho Wine
Commission to host virtual “Happy Hours” each Friday
through June. Wine connoisseurs and cheese mongers paired
local wines and regional cheese from Idaho and Utah. Find
these videos on the Unbottled Facebook page!

We're working on many initiatives in retail, restaurant,

and hunger areas. For more information, contact Liz Miles
(Imiles@dairywest.com).

Cookies + Milk

Each year Dairy West supports the Girl Scouts of Silver
Sage in their Cookies from the Heart campaign. For every
box of cookies purchased or donated, Dairy West makes
a one-dollar donation to the Idaho Foodbank to purchase
dairy products.

This year, despite obvious challenges, Girl Scouts troops
sold 6,650 boxes of cookies! Dairy West celebrated the
efforts of top performing troops with a Curds + Rindness
lunch and presented the Idaho Foodbank with a $6,650
donation.

National Dairy Council
Partners with Dairy West

Dairy West has been chosen to pilot a new Center of
Excellence Collaboration with National Dairy Council.
Leveraging our expertise in fitness nutrition outreach,
Heidi Martin will co-lead the national Fitness Professional
Strategy which will be implemented by the Dairy West’s
team of sport nutrition specialists: Jaclyn St. John and
Martin Caniza. Jaclyn and Martin will manage NDC'’s
relationships and activations with 1) American College of
Sports Medicine, 2) National Strength and Conditioning
Association and 3) Collegiate and Professionals Sports
Dietetics Association. In addition, they will create
presentations and other content to engage and educate
fitness professionals on dairy’s contributions to health
and sustainable food systems.

For more information, contact Jaclyn St. John
(jstiohn@dairywest.com).

HEALTH AND WELLNESS

Unbottled Comes to Life
through Health & Wellness

Dairy West’s consumer-facing brand, Unbottled, is being
utilized in a variety of ways in Health and Wellness. Our
continuing education workshops for Health Professionals
utilize the Unbottled brand on marketing materials,
presentation slides, and educational handouts.

Starting this school year, we will use Unbottled in school
cafeterias on foodservice equipment along with messages
that encourage consuming nutrient rich foods, including
dairy products. For more information, contact Deena
Benson (dbenson@dairywest.com).

You will also start seeing Unbottled at sponsored High
School state tournaments. At these tournaments, the
Unbottled brand will be paired with one of our key sports
nutrition messages to help educate fans and athletes

on the value of Fueling their Greatness with dairy.

For more information, contact Jaclyn St. John
(jstiohn@dairywest.com).

School Lunch Heroes

Overnight, COVID-19 shifted schools to online learning.
This left a significant need for kids who depend on school
meals, and our amazing child nutrition professionals
stepped up as superheroes! They adjusted menus, serving
models, staffing and more.

Dairy West supported — and continues to support —
these ever-changing serving methods. We've granted food
service equipment to 142 school districts at 980 serving
sites across Idaho and Utah. This equipment has helped
serve 1.75 million meals weekly — all including milk as
well as a variety of other dairy products.

School Directors have expressed gratitude for the impact
farmers are making in their programs.

“All these donations help tremendously with our school. We
are loving the support of those around us. A HUGE thank
you to all the Dairy Farmers and their families!!!”

Through summer, as part of Curds + Rindness in
partnership with Chobani, we will be donating yogurt
to school district summer feeding sites to hep offset
financial burdens while providing high quality dairy. For
more information, contact Deena Benson (dbenson@
dairywest.com).

A Farmer, Scientist &
Dietitian Walk into a Barn

Dairy West hosted our first ever virtual farm tour specifically
for health professionals - with a twist. In addition to virtually

visiting Matt Leak’s dairy (Cornish, UT) to engage directly
with a farmer, attendees learned more about the health
benefits and research around dairy from our very own
scientist and dietitians, Eric Bastian, Rashel Clark, and
Ann Lokuta.

This panel of experts structure was very well received

and we're looking forward to offering more virtual tours
that connect the farm with science and health. For more
information, contact Ann Lokuta (alokuta@dairywest.com).
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On April 27, Dairy West launched Curds + Rindness

in response to the COVID-19 pandemic and resulting
imbalance in our regional milk supply. The initiative

was designed as a region-wide collaborative approach
to both support dairy farmers by saving milk from being
discarded while feeding hungry people across our region,
and the effort has been a big success!

The concept was simple: match milk that was destined to be discarded
with excess processing capacity to produce and package products for
personal consumption. The regional dairy community came together
quickly to make this work, and within days, butter and cheese were
being distributed to those in need through an existing network of
feeding sites associated with local food banks and school districts.
When the program ends July 31st an excess of 1 million pounds of
dairy products (cheese, butter, yogurt) will have been provided to those
in need.

For the month of June, as a tribute to National Dairy Month and
farmers’ commitment to feeding communities, Curds + Rindness hit
the road in a traditional-style food truck to deliver more than 10,000
grilled cheese sandwiches, and more than 20,000 bags of cheese
curd as a “Thank you” to the frontline workers who have kept our
communities running for the past few months.

The Curds + Rindness initiative has received national media attention
for its ability to respond to current challenges and inspire change

in our region. Additionally, over 25 organizations have stepped up

to contribute to the program. To date, Dairy West has received over
$130,000 in direct financial and in-kind contributions.

This effort is a great example of the role Dairy West can play for the

dairy industry — a catalyst for positive change. Video stories, updates,
and details are available on Unbottled.com or sign up to receive emails
from Dairy West.
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“Thank-you, thank-you, thank-you for all your hard work coming up with a
solution to getting all the different groups down the chain from the dairy

someone would come up with a solution to get these products to all these
people in need, rather than waste all the time and efforts by dairy farmers
and others. | pray more areas around the country are contacting you to lay
the same groundwork and cooperation in their areas.”

—Robert Weir (Facebook Message)

National
media
coverage
featuring
Utah dairy
farmer,
Mitch

__BCBS EVEMING MEWS

CAMPAIGN NUMBERS (AS OF JUNE 26TH)
> 995,780 pounds of dairy product donated
» 10,125 sandwiches and 20,650 bags of cheese curds delivered



