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Learning Objectives

« Understand consumer perceptions and preferences for sustainable
foods

- Identify high-quality, evidence-based resources for use in
professional development and patient education focused on
sustainability and nutrition

« Apply key learnings to advance sustainability in professional
practice




Housekeeping

o Awarded 1.0 CPEU in accordance with the Commission on
A% Dietetic Registration’s CPEU Prior Approval Program

0 Click on the Q&A icon to submit questions

é Announcements will be shown in the chat
\

‘ Webinar recording and slide handouts will be emailed




Let’s Dive In!



Setting the Stage



Nutrition experts can champion sustainable

diets but face challenges integrating
sustainability into their practice

96% of registered
dietitian nutritionists
(RDNs) believe its

important to actively

promote and advocate
for sustainable diets

within their work

50%0 of RDNs report
they lack formal
training in
sustainability, leaving
them underprepared to
promote these diets
effectively

Food + Planet. 2024 Sustainability and Food Insights Dietitian Survey. https.//foodandplanet.org/



Barriers to incorporating sustainability into
practice persist

€ ©)

Sustainability practices often Sustainability can feel
represent competing priorities overwhelming

N N2/

Lack of tools and Lack of consumer demand or
educational resources awareness

)

Food + Planet. 2024 Sustainability and Food Insights Dietitian Survey. https.//foodandplanet.org/



At the same time, sustainability is
increasingly influencing purchase behavior

80%
Millennia(I: 66%

GenZ

Millennial and Gen Z consumers who
indicated that sustainability is a key
factor influencing their purchasing
decisions

Statista. Gen Z & Millennials driven by sustainability in purchasing decisions U.S. 2023. Published May 7, 2024. https.//www. statista.com/statistics/1464749/gen-z-millennial-
consumers-driven-by-sustainability-us/




Considerations for Driving
Adoption of Healthy,
Sustainable Diets

Kris Sollid, RD




Providing an affordable, accessible and
nutritious food supply is more important than
ever

1.3 820 670 4

billion million million million
people do not have people go to bed adults have obesity deaths globally due
regular access to hungry every night to overweight and
nutritious and obesity-related NCDs

sufficient food

FAO and WHO. 2019. Sustainable healthy diets — Guiding principles. Rome. https.//www.who.int/publications/i/item/9789241516648



No global consensus for the definition of a
healthy, sustainable diet exists

Currently, less than half (37/83) of countries with global dietary guidelines include environmental
sustainability

Food and Agriculture
ganization of the
&2 United Nations

“Sustainable diets are those

diets with low environmental
impacts which contribute to
food and nutrition security
and to healthy life for present
and future generations.
Sustainable diets are protective
and respectful of biodiversity
and ecosystems, culturally
acceptable, accessible,
economically fair and
affordable; nutritionally
adequate, safe and healthy;
while optimizing natural and

“‘Although many things
can contribute to human
and planetary health
simultaneously, food may
be unique. Food is the
single strongest lever to
optimize human health
and environmental
sustainability on Earth.”

SUSTAINABLE HEALTHY DIETS
GUIDING PRINCIPLES

human resources”

Healthy Diets From
Sustainable Food Systems

Food
Planet
Health
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https://www.who.int/publications/i/item/9789241516648
https://eatforum.org/content/uploads/2019/01/EAT-Lancet_Commission_Summary_Report.pdf

Potential Conundrums

« Are current food systems set up to handle intakes needed to meet recommendations?

« 8oz of fatty fish/week
« 5fruits/vegetables/day

 Would following more “planet-friendly” diets contribute to nutrient shortfalls?

* Vitamin B12, calcium, iron, zinc considerations

« How would food labeling criteria for sustainability be established?
* Currently, the FDA and USDA do not mandate climate labels on food products
+ Evidence on sustainability labeling on food products (e.g., eco-labels) and consumer selection

* “Eco-labels could be a useful policy tool or voluntary approach to shift consumers towards more sustain-able food
choices”

Beal T, Ortenzi F, Fanzo J. Estimated micronutrient shortfalls of the EAT-Lancet planetary health diet. Lancet Planet Health. 2023. doi: 10.1016/52542-5196(23)00131-6

Cook B et al. Consumer Interaction with Sustainability Labelling on Food Products: A Narrative Literature Review. Nutrients. 2023. https://doi.org/10.3390/nu15173837

Potter C et al. The Effects of Environmental Sustainability Labels on Selection, Purchase, and Consumption of Food and Drink Products: A Systematic Review. Environ Behav. 2021. doi:10.1177/0013916521995473

Taillie LS et al The impact of an eco-score label on US consumers' perceptions of environmental sustainability and intentions to purchase food: A randomized experiment. PLoS One. 2024. doi:10.1371/journal.pone.0306123
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How do consumers think about
healthy, sustainable diets?




4 in 10 believe that a sustainable diet means that
the foods they eat represent a balanced, nutritious

meal

Groups more likely to select:

Lower income, Less than college

Less than college, Higher BMI

Higher income, College grads,
Lower BMI, Healthier

Higher income, College grads,
Lower BMI, Healthier

Lower BMI

Higher income, College grads

2015n=1,007

A sustainable diet means that the foods you eat...

Represent a balanced, nutritious
meal

Are affordable and readily
available

Have a smallerimpact on the

environment

Are produced in a socially
responsible way

Are locally produced

Are organic

Have a smaller carbon footprint

(Please selectup to 3.)
39% Are produced usin_g,f_less
pesticides
25% Are produced without using
genetic engineering
23% Create less food waste
23% Use fewer natural resource§ in
production
17% Have a longer shelf-life
16% Are produced using gem?tic
engineering
15% Other

Groups more likely to select:
15%

14%

13% Younger

13% Older, Higher income, College grads

11% Lower income, Less than college

2%

8%

International Food Information Council. 2015 Food and Health Survey. https;//foodinsig ht.or g/wp-content/uploads/2015/05/2015-Food-and-Healt h-Survey-FINAL.pdf



Younger consumers are much more likely to
consider sustainability, while older consumers
are significantly less likely to consider it

Has Given Thought to Whether Foods and Beverages are Produced in a Sustainable
Way: 2012 vs. 2022

w2012 w2022

79%

75%
66% 66%

Total Age 18-34 Age 35-49 Age 50-64 Age 65+

+ 0% + 13% + 8% - 8% -22%

[TREND vs. 2012] Q23 Over the past year, how much thought have you given to the following issues? (n=1,005) ; Q9 Do you agree or disagree with the following statement?: My
generation has greater concern about the environmental impact of food choices than other generations. (n=1,005)

International Food Information Council. 2022 Food and Health Survey. https;//foodinsight.org/2022-food-and-health-survey/




More than half of Americans followed a specific
eating pattern or diet in the past year

And why they do is highly individualized...

Followed A Specific Eating Pattern or Diet in the

Type of Eating Pattern or Diet Followed
Past Year

54%

High protein
Mindful eating
Intermittent fasting
Calorie counting
Clean eating

I  20%
I  18%
I 1%
I 12%
I 11%

' Low-carb I 7%
Havetried a Gluten-free I 7%
spienc‘lclceepztsl? gesgg/le Mediterranean style I 6%
vs. 38% in 2019 Flexitarian I 5%
Intuitive eating M 5%
Low-carbon footprint/sustainable MM 4%
Ketogenic or high-fat I 4%
Weight-loss plan I 4%
N ~ R Vegetarian mmm 3% 14
PR ﬁA/52'% 52'% 54% Plaht—based s % @
289% 43% 399 DASH eating plan Il 2%
Cleanse W 2%
2019 2020 2021 2022 2023 2024 Vegan WM 2%
Paleo M 1%

[TREND] E4 Have you followed any specific eating pattern or diet at any time in the past year? (Select all that apply) (n=3,000)

Note: “other” and “none of the above” are not shown. *Revised in 2024

International Food Information Council. 2024 Food and Health Survey. https;//foodinsight.org/2024-food-health-survey/
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Environment considerations is a motivator for
following a specific eating pattern or diet

Motivations for Following a Specific Eating Pattern or Diet
(Of Those Following a Specific Eating Pattern or Diet)

| wanted to feel better and have more energy

| wanted to lose weight

| wanted to improve my physical appearance

| wanted to protect my long-term health/prevent future health conditions
| wanted to prevent weight gain

| wanted to better manage a health condition

| wanted toimprove my relationship with food

A recommendation from my personal healthcare provider

A conversation with a friend, family member, or coworker

| wanted to eat in a way that would be good for the environment
| wanted to follow the Dietary Guidelines for Americans/MyPlaten
A recommendation or advertisement from an influencera

A news article, blog post, or study that discussed the effectsa

I <5 1
I 3%
I, <196
. mave
I 2%
L e
I 109

I 169

. 2 T

I 0%

B s

7%

B o3

[TREND] E5 Which of the following motivated you to make an effort to adopt a new eating pattern/diet? (Select all that apply) FILTER: Tried a diet (n=1,612)

Note: “other” is not shown A Text is abridged

International Food Information Council. 2024 Food and Health Survey. https;//foodinsight.org/2024-food-health-survey/
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1in 4 follow a vegan, vegetarian, or plant-based
eating pattern to help the environment

Motivations for Following a Vegan, Vegetarian, or Plant-Based Eating Pattern
To be healthier [N S-S

| enjoy these types of foods more | INNIGINGNN 559
To improve animal welfare || KGN 33%
To help the environment || G 2%
You have health concerns about consuming animal protein || GcCGEG 25
To save on the cost of food | EGTGTNGEGzG 20%
Because a diet/eating pattern was recommended to you by friends/family* \_ 19%
Because of a current allergy or health condition || GczG@0G 14%
Because your family/partner follows a specific diet || EGTczcNN:N 14%
Because a diet/eating pattern was recommended to you by your doctor* | N 11%
Because a diet/eating pattern was promoted on social media* | IEEzGz:N 10%

For religious or cultural reasons | I 10%

[TREND] E6 You indicated that you followed a plant-based/vegan/fegetarian diet/eating pattern over the past year. What was your reasoning for following this type of diet/eating pattern? (Select all that
apply) FILTER: Followed a plant based, vegetarian, or vegan diet (n=178). Note: “other” and “None of the above” are not shown *New/Revised in 2024

International Food Information Council. 2024 Food and Health Survey. https;//foodinsight.org/2024-food-health-survey/
22



The healthfulness of two nutritionally identical
products is perceived differently depending on
how the products are labeled

If Two Products Have the Same Nutrition Facts Panel, Which Is Healthier?

Product A is described as "all natural" on the label

and Product B is not
m Highly likely that Product A healthier

B Somewhat likely that Product A healthier
Highly likely that Product B healthier

Product A is described as having "clean ingredients" B Somewhat likely that Product B healthier

on the label and Product B is not

Product A is described as a "plant-based food"

on the label and Product B is not 8%

Product A is described as "having a small carbon footprint"
on the label and Product B is not

60% 40% 20% 0% 20% 40% 60%

[TRENDJ] Q22 Imagine you came across two food products that had the exact same Nutrition Facts panel. Would any of the followhg details lead you to believe that one of the products was more
likely to be healthier? (n=1,005)

International Food Information Council. 2022 Food and Health Survey. https;//foodinsight.org/2022-food-and-health-survey/



What does a sustainable food or
beverage mean?




There are mixed perceptions on what a
“climate-friendly” food or beverage means

Not generating packaging waste is most commonly ranked in the top two

Phrases that Best Describe a “Climate-Friendly Food or Beverage™:
Food or beverage that...

m First choice = Second choice Third choice

Those under 45 were more likely to
select the phrases “supports
10% 10% regenerative agriculture” or “l can

choice, compared with older

13%
10% 10%
safely share or donate” as their first
9% 9%
8% 8% 8% 8% CONSUMErs.
T% 7% T% 7% T% 7% 7% 7%
6% L 6%
5% 5% 5%
1%
B

@

Doesn't Has a reduced Supports local  Is inside a Doesn't I can freeze Doesn't Is grown with Uses minimal Is shelfstable Supporis 1 can safely Other None of the
generate carbon farmers recyclable  generate food and store for  contribute to minimal resources like for long regenerative share or above
packaging footprint package waste later use greenhouse and/or natural water and periods agriculture donate

waste gas emissions  pesticides energy

QI5. Having thought about the phrase during this survey “Climate-Friendly Food or Beverage,” consider what it means to you. Rank order your top 3 that you believe bet fit how you would describe this phrase. Food or
beverage that... n =1,000

International Food Information Council. Consumer Survey: Climate Change Perceptions and Purchase Impacts. October 2023. https //foodinsight.org/consumer-survey-climate-change-perceptions-and-purchase-impacts/




Consumers most commonly always consider the

climate friendliness of fruits, vegetables, dairy and
beef

| don't eat this

Yes, always Yes, sometimes No, never type of food
Fruits and Vegetables
Dairy (milk, cheese, yogurt)
Beet
Fruit or Vegetable Juices
Single-serve plastic bottle beverages
Poultry 25% 38% 30% T%
Fish 23% 39% 27% 12%
Single-serve aluminum can beverages
Single-serve glass bottles
Pori
Nt based drinks (almond mitk, casnew.. YL SN M S ™ S S I
Nuts and Legumes
Shellfish
Nut butters
Plant-based meat altematives products 13% 27% 21% 40%
Soy-based products 10% 25% 26% 39%
Soy-based drinks 10% 20% 27% 43%

Q5. Do you consider the climate-friendliness of any of these foods/beverages when deciding which foods or beverages to purchase?Select the response that best fits your shopping and/or eating habits. n =1,000

International Food Information Council. Consumer Survey: Climate Change Perceptions and Purchase Impacts. October 2023. https//foodinsight.org/consurmer-survey-climate-change-perceptions-and-purchase-impacts/

26




4 in 10 say knowing more about agriculture’s
ecofriendly practices and technologies would
increase their confidence

Factors That Increase Confidence in Progress Made on the Eco-Friendliness of Food
(Of Those Who Consider It Very/Somewhat Important)

More information on food packaging about the
food packaging materials used

More information on food packaging about
what country foods came from

Knowing more about the food industry's
ecofriendly practices and technologies

Knowing more about the agricultural industry's
ecofriendly practices and technologies

Knowing more about the government's role in
ecofriendly food production

More information on food packaging such
as QR codes and website urls

Nothing would increase my confidence

I
I
I o
I -
I
I

T3 What would increase your confidence that progress is being made in these areas? Select all that apply FILTER: Very important or somewhat important that the food prodt
produced in an environmentally sustainable way/in a way that minimizes its carbon footprint/climate impact (n=2,457). Note: “other” is not shown.

International Food Information Council. 2024 Food and Health Survey. https;//foodinsight.org/2024-food-health-survey/
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Are people willing to pay more for
more eco-friendly food?




People are most likely to purchase products that
balance cost and eco-friendliness

2 in 10 would choose the costliest, most eco-friendly product, up significantly from 2023 Food & Health

Survey.

Imagine you must choose between
three versions of the same food or
beverage at the grocery store.

All three have a “traffic light” symbol on the
packaging indicating the product’s level of
environmental impact:

« A green light indicates it is very eco-friendly

« A yellow/amber light indicates it is
somewhat eco-friendly

« Ared light indicates it is not very eco-
friendly

« Product A costs $3 and it has a red light
« Product B costs $5 and it has a yellow light
« Product C costs $7 and it has a green light

[TREND] T5 Imagine you are at the store to purchase a food or beverage you like. There are three versions of the same product. All three have a "traffic light" symbol on the packaging indicating the product's level
ofenvironmental impact: Product A costs $3 and it has a red light. Product B costs $5 and it has a yellow light. Product C costs $7 and it has a green light. Which would you be most likely to purchase? (n=3,000)

Likelihood to Purchase Based on Cost

and Eco-Friendliness
(Eco-Friendliness Noted by “Traffic Light” Symbol)

Product A costs $3

and has a red light 5%

Product B costs $5 47%
and has a yellow light

Product C costs $7

and as a green light 21% 1

International Food Information Council. 2024 Food and Health Survey. https;//foodinsight.org/2024-food-health-survey/



How does sustainability stack up
against other food purchasing
influences?




Sustainability is one piece of the puzzle

But all pieces must be addressed!

Food and Beverage Purchase Drivers Over Time
(% reporting impact of 4 or 5 out of a 5-point scale)

0%

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

[TRENDJ] G5 How much of an impact do the following have on your decision to buy foods and beverages? (n=3,000). Note: Prior to 2019, “Environmental Sustainability” was phrased as “Sustainability”

International Food Information Council. 2024 Food and Health Survey. https;//foodinsight.org/2024-food-health-survey/

2021

2022

2023

2024

Taste

Healthfulness
Convenience §

Environmental
Sustainability*
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Knowing your audience is important too.

Food and Beverage Purchase Drivers Over Time
(% reporting impact of 4 or 5 out of a 5-point scale)

Taste

Healthfulness

Convenience

Environmental
Sustainability*

0%
Less than $20,000 to less $35,000 to less $50,000 to less $75,000to less $100,000 to less $150,000 and
$20,000 than $35,000 than $50,000 than $75,000 than $100,000 than $150,000 above

[TREND] G5 How much of an impact do the following have on your decision to buy foods and beverages? (n=3,000). Note: Prior to 2019, “Environmental Sustainability” was phrased as “Sustainability”

International Food Information Council. 2024 Food and Health Survey. https;//foodinsight.org/2024-food-health-survey/



Key Takeaways

Food and food production directly impact our personal and planetary health,
yet no global consensus for the definition of a healthy, sustainable diet
exists among experts.

American consumers also have a diverse view on what a sustainable diet is.

Interested consumers look for indicators of sustainability on food

packaging, however a single, standardized, mandatory sustainability label does
not exist in the U.S.

Sustainability is a more influential factor in food decision-making for some
Americans (e.g., women, higher income/education, younger), thus professional
dietary guidance must remain "patient-centered."
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INTEGRATING
SUSTAINABILITY INTO YOUR
PRACTICE



TiRE @@NSUMER PERSPE@TWE

o-friendly packaging, certificatio



ECO-=FRIENDLY PACKAGING

- recyclable, compostable, uses less plastic

« chicken breast in recyclable tray:

$6.66 PER L3

« chicken breast in styrofoam tray:

$3.4:9 PER LB




NAVIGATING PRODUCT
CERTIFICATIONS AND CLAIMS

e all natural

. free from

. clean

e local

- biodegradeable

. carbon neutral/relating to carbon footprint



TARIRD=-PARTY SUSTAINABILITY
CERTIFICATIONS

« Marine Stewardship Council (MSC) Certification
« Rainforest Alliance Certification

- Fairtrade Certification

« Certified B Corporation

CHOCOLATE
ESPRESSO

b CE ¥
nongmoproject.org INGREDIENTS

da

plant-based protein
Free of gluten, soy, and dairy




PRODUCT CLAIMS

BI I Es » $1.07 Per O

Gluten-Free

ig‘;gn___

Prlce$1 99 thru 02-19-25 COWS never

treated with
You Save 10¢ rBGH*
%M 69153552501
% 1140557 e
12-1.760Z55 000, 0ot o
D —————

Clean
E CL Label

wow

Eth1caHy

Sourced

L4774 ALL F\:AT RAL
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TrHE FEALTHCARE
PROFESSIONALS ROLE



TrHE AEALTHCARE
PROFESSIONAL’S ROLE

« We are equipped with the critical thinking and research skills to

base recommendations on vetted, evidence-based guidelines and reports

« We are perfectly positioned to have a positive impact on the environment

through our trusted recommendations regarding food



RECOMMENDATIONS
TO GIVE IN PRACTICE



# | rule before formulating recommendations...

GET TO KNOW
TOUR AUDI|aENCEH

Whether it’s an individual or a group, get to know their

available resources, barriers, beliefs, and priorities.



ADDRESS CURRENT UNDERSTANDING

« What foods do they currently consider healthy?

« Do they currently consider environmental sustainability when making food
decisions?

« What are their barriers to good nutrition?

- Time? Money? Knowledge! Cooking skill? Accessibility? Taste

preferences!?



LEVERAGING
PURCHASE
DRIVERS




Food and Beverage Purchase Drivers Over Time
(% reporting impact of 4 or 5 out of a 5-point scale)

Taste

Price

Healthfulness
Convenience §

Environmental
Sustainability*

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

[TREND] G5 How much of an impact do the following have on your decision to buy foods and beverages? (n=3,000)
Note: Prior to 2019, “Environmental Sustainability” was phrased as “Sustainability”




LEVERAGING PURCHASE DRIVERS
TO PROMOTE
=NVIRONMENTAL SUSTAINABILITY

#l = TASTE

#2 = PRICE
FOOD WASTE REDUCTION

#3 = MEALTRPULNESS
w4 = CONVENIENCE




PURCHASE DRIVER: CONYENIENCE

« Nutrition only counts if you eat it!
- Recommendations must be convenient enough to fit consumers’...
> time availability
- cooking skill
- available kitchen equipment
« An environmentally sustainable eating pattern is no longer sustainable

if food is not eaten and wasted instead.



PURCHASE DRIVER: CONYEN|ENCE

» Guide clients to food choices that are convenient and sources
of key nutrients
« Calcium, potassium, dietary fiber, and vitamin D are considered

dietary components of concern for the general U.S.

| cup of 1% milk:
« 23% Daily Value of calcium
« 15% Daily Value of vitamin D

Sources:
Food sources of select nutrients. Dietaryguidelines.gov. https://www.dietaryguidelines.gov/resources/2020-2025-dietary-guidelines-online-materials/food-sources-select-nutrients
Food sources of calcium. Dietaryguidelines.gov. https://www.dietaryguidelines.gov/food-sources-calcium

Food sources of vitamin D. Dietaryguidelines.gov. https://www.dietaryguidelines.gov/resources/2020-2025-dietary-guidelines-online-materials/food-sources-select-nutrients/food-sources-vitamin-d



PURCHASE DRIVER: CONYENIENCE

A client buys the following per dietitian recommendation:

» raw chicken breasts

» spinach

« dry brown rice

e berries
They had a busy week, ate out instead of cooking, and had to throw away
the spoiled ingredients. They're left with dry brown rice that they don’t

know how to cook.



PURCHASE DRIVER: CONYVEN|ENCE

A more convenient solution...

The client worked with their dietitian to find easier to prepare
options that aligned with their nutrition goals:
o lower sodium frozen meals with lean protein and whole grains
« bags of frozen vegetables to steam in microwave

- canned fruit in 100% juice, juice drained



PURCHASE DRIVER: FEALTRFULNESS

e nutrition education and counseling!

« consumers will be more likely to adopt an environmentally

sustainable diet if it is also advantageous for their health



PURCIHASE DRIVER: FEALTRFULNESS

At first, a client following a vegan diet and conscious of
environmental sustainability was unsure that including animal foods in

their diet was good for the planet or for their health.



PURCHASE DRIVER: FEALTRFULNESS

Their dietitian educated them on:
« the inclusion of animal products in the EAT-Lancet planetary health diet
(up to 500 g (19.6 oz) of dairy per day)
- the essential nutrients and nutrients of concern provided by pairing plant
and animal foods, such dairy

...and now they happily have introduced dairy and seafood into their diet.

Source: EAT-Lancet commission brief for healthcare professionals. Eatforum.org. https://eatforum.org/content/uploads/2019/01/EAT _brief_healthcare-professionals.pdf



PURCHASE DRIVER: PRICE

For a client when finances are not a barrier to good nutrition:

» Look for recyclable, eco-friendly packaging options

 Educate on third-party sustainability certifications

 Focus on purchasing nutritious, convenient items that will reduce food waste
o pre-cut produce

o pre-marinated fresh meat/poultry/seafood

- pre-cooked frozen or shelf-stable grains



PURCHASE DRIVER: PRICE

For a client when finances are a barrier to good nutrition:

 Educate that local, in-season products are sometimes less expensive
« Focus on less expensive nutritious products that will reduce food waste
- frozen/canned

o convenience items



PURCHASE DRIVER: PRICE

rfOOD WASTE
REDUCTION



wEPA \ How Wasted Food Fuels Climate Change

Upt -
p to S /

N.O 4 - Each year, the emissions L

o N . caused by wasted food \
A ) -. in the U.S. are greater ;

o M than the emissions from all /

domestic flights within the U.S. ’
plus all international flights run by -

of food

o

Is wasted

U.S. airlines. o Z

—

Wasting food wastes
more than food

The food supply chain is
complex and generates
significant greenhouse
gas emissions. When food
is wasted, the resources
used to grow, harvest,
process, transport, store,
and cook that food are
wasted too. Instead of
fueling people, it fuels
climate change.

Source: Oswer, Orcr. Sustainable management of food basics. Published online 2015. https://www.epa.gov/sustainable-management-food/sustainable-managementfo-asics



REDUCE TRANSPORT RESOURCES

« Shop local when possible!
« Encourange attendance of farmers markets
 Look for state code on dairy products

> whereismymilkfrom.com

> 49 - Utah

- 16 - Idaho

« Ask retailer fresh department managers what is local and in-season




FOOD STORAGE & PRESERVATION
SOLUTIONS

- Choose extended shelf-life options
> shelf-stable ultra-pasteurized dairy
> dehydrated produce or dairy
> vacuum packed meat, poultry, and seafood
- frozen produce, meat, poultry and seafood
- canned (all categories)

 Maintain appropriate temperature



FOOD STORAGE & PRESERVATION
SOLUTIONS

« Choose sturdy over delicate options
> broccoli crowns vs. spring mix
> whole melon vs. raspberries
« Purchase appropriate package sizes
- even if the larger package is less $ per ounce, money is

lost if excess is thrown away



VERSATILITY AND CREATIVITY
WITH INGREDIENTS

Plain Greek yogurt Spinach /A
Vi
. sweet: maple syrup + fruit + vanilla . salad /‘5
. savory: garlic + lemon + herbs « saute into eggs
. smoothies - wilt into soups and stews
. baking . freeze - use for smoothies

« as standalone condiment



PURCHASE DRIVER: TASTE

« Discuss and use examples from client’s specific taste preferences

« Include recipe, ingredient, or specific brand recommendations in
practice

« Recommend favorite restaurants, food blogs, or cookbooks

« Talk about and encourage enjoyment of food that aligns with

both nutrition recommendations and a sustainable eating pattern



AOW TO BUILD A SUSTAINABLE PLATE?

Make it convenient, nutritious, affordable, and delicious!

« highlight affordable and convenient options
 enhance taste and enjoyment through cultural foodways
« address nutrient density with both plant and animal foods for

healthfulness



STRENGTHEN TOUR
SUSTAINABILITY
SKILLSET



ADYANCE YTOUR SUSTAINABILITY
KNOWLEDGE

« Seek out continuing education sessions or programs on sustainability
(you did this!)

« Visit or talk with a local farm to learn more about agriculture in general

« Reach out to organizations to learn more about specific food groups
relationship with environmental sustainability

« Learn about organizations in your area furthering the mission of

environmental sustainability, explore opportunities for partnership



S2COME FAMILIAR WITH SUSTAINABLE
FOOD SYSTEM REPORTS & ORGS

« FAO (Food and Agriculture Organization)

« WWEF (World Wildlife Fund)

« IPCC (Intergovernmental Panel on Climate Change)

« WRI (World Resources Institute)

« The EAT-Lancet Commission on Food, Planet, and Health
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« Advocate for a wider diversity of sustainable foods in your food

service operations

« Reduce or recover food waste in community and workplace

settings

« Start or partner with a community garden or composting program

« Write or speak about nutrient dense, evironmentally sustainable

diets through whatever channels you communicate



KEY TAKEAWAYS

« From the consumer perspective, identifying a sustainable and
nutritious diet can be confusing.

« Recommendations to consumers should be individualized to the
particular audience, address their current understanding, and
leverage purchase drivers of convenience, healthfulness,
price, and taste to promote more sustainable choices.

« Strengthening your sustainability skillset is possible, it’s up to you,
and it can have an impact!
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SUBMIT YOUR
QUESTIONS TO
KRIS & HEATHER!




THANK YOU!
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