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Learning Objectives

• Understand consumer perceptions and preferences for sustainable 
foods

• Identify high-quality, evidence-based resources for use in 
professional development and patient education focused on 
sustainability and nutrition

• Apply key learnings to advance sustainability in professional 
practice



Housekeeping

Awarded 1.0 CPEU in accordance with the Commission on 
Dietetic Registration’s CPEU Prior Approval Program

Click on the Q&A icon to submit questions

Announcements will be shown in the chat

Webinar recording and slide handouts will be emailed



Let’s Dive In! 



Setting the Stage



Nutrition experts can champion sustainable 
diets but face challenges integrating 
sustainability into their practice

Food + Planet. 2024 Sustainability and Food Insights Dietitian Survey. https://foodandplanet.org/   

96% of registered 
dietitian nutritionists 

(RDNs) believe its 
important to actively 
promote and advocate 
for sustainable diets 

within their work

50% of RDNs report 
they lack formal 

training in 
sustainability, leaving 
them underprepared to 

promote these diets 
effectively



Sustainability can feel 

overwhelming

Barriers to incorporating sustainability into 
practice persist

Sustainability practices often 

represent competing priorities

Lack of tools and 

educational resources

Lack of consumer demand or 

awareness

Food + Planet. 2024 Sustainability and Food Insights Dietitian Survey. https://foodandplanet.org/   



At the same time, sustainability is 
increasingly influencing purchase behavior

Statista. Gen Z & Millennials driven by sustainability in purchasing decisions U.S. 2023. Published May 7, 2024. https://www. statista.com/statistics/1464749/gen-z-millennial-
consumers-driven-by-sustainability-us/

80% 
Millennials 66% 

Gen Z

Millennial and Gen Z consumers who 

indicated that sustainability is a key 
factor influencing their purchasing 

decisions
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Considerations for Driving 
Adoption of Healthy, 

Sustainable Diets
Kris Sollid, RD
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Providing an affordable, accessible and 
nutritious food supply is more important than 
ever

FAO and WHO. 2019. Sustainable healthy diets – Guiding principles. Rome. https://www.who.int/publications/i/item/9789241516648 

820
million

people go to bed 
hungry every night

1.3
billion

people do not have 
regular access to 

nutritious and 
sufficient food

670
million

adults have obesity

4
million

deaths globally due 
to overweight and 

obesity-related NCDs
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No global consensus for the definition of a 
healthy, sustainable diet exists
Currently, less than half (37/83) of countries with global dietary guidelines include environmental 
sustainability

“Although many things 
can contribute to human 
and planetary health 
simultaneously, food may 
be unique. Food is the 
single strongest lever to 
optimize human health 
and environmental 
sustainability on Earth.”

“Sustainable diets are those 
diets with low environmental 
impacts which contribute to 
food and nutrition security 

and to healthy life for present 
and future generations. 

Sustainable diets are protective 
and respectful of biodiversity 

and ecosystems, culturally 
acceptable, accessible, 
economically fair and 

affordable; nutritionally 
adequate, safe and healthy; 
while optimizing natural and 

human resources”

FAO and WHO. 2019. Sustainable healthy diets – Guiding principles. Rome. https://www.who.int/publications/i/item/9789241516648
Willett, W et al. Healthy Diets from Sustainable Food Systems, Food Planet Health. 2019. https://eatforum.org/content/uploads/2019/01/EAT-Lancet_Commission_Summary_Report.pdf 

https://www.who.int/publications/i/item/9789241516648
https://eatforum.org/content/uploads/2019/01/EAT-Lancet_Commission_Summary_Report.pdf
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• Are current food systems set up to handle intakes needed to meet recommendations?
• 8 oz of fatty fish/week

• 5 fruits/vegetables/day

• Would following more “planet-friendly” diets contribute to nutrient shortfalls?
• Vitamin B12, calcium, iron, zinc considerations

• How would food labeling criteria for sustainability be established?
• Currently, the FDA and USDA do not mandate climate labels on food products

• Evidence on sustainability labeling on food products (e.g., eco-labels) and consumer selection

• “Eco-labels could be a useful policy tool or voluntary approach to shift consumers towards more sustain-able food 
choices”

• Beal T, Ortenzi F, Fanzo J. Estimated micronutrient shortfalls of the EAT-Lancet planetary health diet. Lancet Planet Health. 2023. doi: 10.1016/S2542-5196(23)00131-6
• Cook B et al. Consumer Interaction with Sustainability Labelling on Food Products: A Narrative Literature Review. Nutrients. 2023. https://doi.org/10.3390/nu15173837
• Potter C et al. The Effects of Environmental Sustainability Labels on Selection, Purchase, and Consumption of Food and Drink Products: A Systematic Review. Environ Behav. 2021. doi:10.1177/0013916521995473
• Taillie LS et al. The impact of an eco-score label on US consumers' perceptions of environmental sustainability and intentions to purchase food: A randomized experiment. PLoS One. 2024. doi:10.1371/journal.pone.0306123

Potential Conundrums
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How do consumers think about 
healthy, sustainable diets?
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International Food Information Council. 2015 Food and Health Survey. https://foodinsight.org/wp-content/uploads/2015/05/2015-Food-and-Health-Survey-FINAL.pdf

4 in 10 believe that a sustainable diet means that 
the foods they eat represent a balanced, nutritious 
meal

18

39%

25%

23%

23%

17%

16%

15%

Represent a balanced, nutritious

meal

Are affordable and readily
available

Have a smaller impact on the

environment

Are produced in a socially

responsible way

Are locally produced

Are organic

Have a smaller carbon footprint

A sustainable diet means that the foods you eat… 
(Please select up to 3.) 

15%

14%

13%

13%

11%

2%

8%

Are produced using less

pesticides

Are produced without using

genetic engineering

Create less food waste

Use fewer natural resources in

production

Have a longer shelf-life

Are produced using genetic

engineering

Other

2015 n=1,007

Groups more likely to select:

Lower income, Less than college

Less than college, Higher BMI

Higher income, College grads, 

Lower BMI, Healthier

Higher income, College grads,

Lower BMI, Healthier

Lower BMI

Higher income, College grads

Groups more likely to select:

Younger

Older, Higher income, College grads

Lower income, Less than college



© 2024 International Food Information Council 19

[TREND vs. 2012] Q23 Over the past year, how much thought have you given to the following issues? (n=1,005) ; Q9 Do you agree  or disagree with the following statement?: My 
generation has greater concern about the environmental impact of food choices than other generations. (n=1,005) 

Younger consumers are much more likely to 
consider sustainability, while older consumers 
are significantly less likely to consider it

Has Given Thought to Whether Foods and Beverages are Produced in a Sustainable 
Way: 2012 vs. 2022 

66% 66%
61%

66%

75%

66%

79%

69%

58%
53%

Total Age 18-34 Age 35-49 Age 50-64 Age 65+

2012 2022

+ 0% + 13% + 8% - 8% - 22%

International Food Information Council. 2022 Food and Health Survey. https://foodinsight.org/2022-food-and-health-survey/  
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20%
18%

13%
12%

11%
7%
7%

6%
5%

5%
4%
4%
4%

3%
3%

2%
2%
2%

1%

High protein
Mindful eating

Intermittent fasting
Calorie counting

Clean eating
Low-carb

Gluten-free
Mediterranean style

Flexitarian
Intuitive eating

Low-carbon footprint/sustainable
Ketogenic or high-fat

Weight-loss plan
Vegetarian

Plant-based
DASH eating plan

Cleanse
Vegan
Paleo

54%
Have tried a 

specific eating style 
in the past year
vs. 38% in 2019

Followed A Specific Eating Pattern or Diet in the 
Past Year

[TREND] E4 Have you followed any specific eating pattern or diet at any time in the past year? (Select all that apply) (n=3,000) 
Note: “other” and “none of the above” are not shown. *Revised in 2024

More than half of Americans followed a specific 
eating pattern or diet in the past year
And why they do is highly individualized…

38% 43% 39%
52% 52% 54%

2019 2020 2021 2022 2023 2024

Type of Eating Pattern or Diet Followed

International Food Information Council. 2024 Food and Health Survey. https://foodinsight.org/2024-food-health-survey/
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45%

43%

41%

41%

32%

31%

19%

16%

12%

10%

8%

7%

6%

I wanted to feel better and have more energy

I wanted to lose weight

I wanted to improve my physical appearance

I wanted to protect my long-term health/prevent future health conditions

I wanted to prevent weight gain

I wanted to better manage a health condition

I wanted to improve my relationship with food

A recommendation from my personal healthcare provider

A conversation with a friend, family member, or coworker

I wanted to eat in a way that would be good for the environment

I wanted to follow the Dietary Guidelines for Americans/MyPlate^

A recommendation or advertisement from an influencer^

A news article, blog post, or study that discussed the effects^

[TREND] E5 Which of the following motivated you to make an effort to adopt a new eating pattern/diet? (Select all that apply) FILTER: Tried a diet (n=1,612) 
Note: “other” is not shown ̂ Text is abridged

Environment considerations is a motivator for 
following a specific eating pattern or diet

Motivations for Following a Specific Eating Pattern or Diet
(Of Those Following a Specific Eating Pattern or Diet)

International Food Information Council. 2024 Food and Health Survey. https://foodinsight.org/2024-food-health-survey/
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55%

38%

33%

26%

25%

20%

19%

14%

14%

11%

10%

10%

To be healthier

I enjoy these types of foods more

To improve animal welfare

To help the environment

You have health concerns about consuming animal protein

To save on the cost of food

Because a diet/eating pattern was recommended to you by friends/family*

Because of a current allergy or health condition

Because your family/partner follows a specific diet

Because a diet/eating pattern was recommended to you by your doctor*

Because a diet/eating pattern was promoted on social media*

For religious or cultural reasons

[TREND] E6 You indicated that you followed a plant-based/vegan/vegetarian diet/eating pattern over the past year. What was your reasoning for following this type of diet/eating pattern? (Select all that 
apply) FILTER: Followed a plant based, vegetarian, or vegan diet (n=178). Note: “other” and “None of the above” are not shown  *New/Revised in 2024

1 in 4 follow a vegan, vegetarian, or plant-based 
eating pattern to help the environment

Motivations for Following a Vegan, Vegetarian, or Plant-Based Eating Pattern

International Food Information Council. 2024 Food and Health Survey. https://foodinsight.org/2024-food-health-survey/
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[TREND] Q22 Imagine you came across two food products that had the exact same Nutrition Facts panel. Would any of the following details lead you to believe that one of the products was more 
likely to be healthier? (n=1,005) 

The healthfulness of two nutritionally identical 
products is perceived differently depending on 
how the products are labeled

If Two Products Have the Same Nutrition Facts Panel, Which Is Healthier?

Highly likely that Product A healthier

Somewhat likely that Product A healthier

Highly likely that Product B healthier

Somewhat likely that Product B healthier

60% 40% 20% 0% 20% 40% 60%

International Food Information Council. 2022 Food and Health Survey. https://foodinsight.org/2022-food-and-health-survey/
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What does a sustainable food or 
beverage mean?
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There are mixed perceptions on what a 
“climate-friendly” food or beverage means

Q15. Having thought about the phrase during this survey “Climate-Friendly Food or Beverage,” consider what it means to you. Rank order your top 3 that you believe bet fit how you would describe this phrase. Food or 
beverage that… n =1,000

Not generating packaging waste is most commonly ranked in the top two

International Food Information Council. Consumer Survey: Climate Change Perceptions and Purchase Impacts. October 2023. https://foodinsight.org/consumer-survey-climate-change-perceptions-and-purchase-impacts/
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Consumers most commonly always consider the 
climate friendliness of fruits, vegetables, dairy and 
beef

International Food Information Council. Consumer Survey: Climate Change Perceptions and Purchase Impacts. October 2023. https://foodinsight.org/consumer-survey-climate-change-perceptions-and-purchase-impacts/

Q5. Do you consider the climate-friendliness of any of these foods/beverages when deciding which foods or beverages to purchase? Select the response that best fits your shopping and/or eating habits. n =1,000
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45%

41%

40%

40%

33%

26%

13%

More information on food packaging about the
food packaging materials used

More information on food packaging about
what country foods came from

Knowing more about the food industry's
ecofriendly practices and technologies

Knowing more about the agricultural industry's
ecofriendly practices and technologies

Knowing more about the government's role in
ecofriendly food production

More information on food packaging such
as QR codes and website urls

Nothing would increase my confidence

T3 What would increase your confidence that progress is being made in these areas? Select all that apply FILTER: Very important or somewhat important that the food products you purchase or consume are 
produced in an environmentally sustainable way/in a way that minimizes its carbon footprint/climate impact (n=2,457) . Note: “other” is not shown.

4 in 10 say knowing more about agriculture’s 
ecofriendly practices and technologies would 
increase their confidence

Factors That Increase Confidence in Progress Made on the Eco-Friendliness of Food
(Of Those Who Consider It Very/Somewhat Important)

International Food Information Council. 2024 Food and Health Survey. https://foodinsight.org/2024-food-health-survey/
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Are people willing to pay more for 
more eco-friendly food?
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33%

47%

21%

[TREND] T5 Imagine you are at the store to purchase a food or beverage you like. There are three versions of the same product . All three have a "traffic light" symbol on the packaging indicating the product's level 
of environmental impact: Product A costs $3 and it has a red light. Product B costs $5 and it has a yellow light. Product C costs $7 and it has a green light. Which would you be most likely to purchase? (n=3,000) 

People are most likely to purchase products that 
balance cost and eco-friendliness
2 in 10 would choose the costliest, most eco-friendly product, up significantly from 2023 Food & Health 
Survey.

Imagine you must choose between 
three versions of the same food or 
beverage at the grocery store. 

All three have a “traffic light” symbol on the 
packaging indicating  the product’s level of 
environmental impact:

• A green light indicates it is very eco-friendly
• A yellow/amber light indicates it is 

somewhat eco-friendly
• A red light indicates it is not very eco-

friendly 

• Product A costs $3 and it has a red light
• Product B costs $5 and it has a yellow light
• Product C costs $7 and it has a green light

Likelihood to Purchase Based on Cost 
and Eco-Friendliness                                                                                                            

(Eco-Friendliness Noted by “Traffic Light” Symbol)

Product A costs $3 
and has a red light

Product B costs $5 
and has a yellow light

Product C costs $7 
and as a green light

International Food Information Council. 2024 Food and Health Survey. https://foodinsight.org/2024-food-health-survey/
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How does sustainability stack up 
against other food purchasing 

influences?



© 2024 International Food Information Council 31

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

Food and Beverage Purchase Drivers Over Time 
(% reporting impact of 4 or 5 out of a 5-point scale)

Taste

Price

Healthfulness

Environmental 
Sustainability*

Convenience

[TREND] G5 How much of an impact do the following have on your decision to buy foods and beverages? (n=3,000). Note: Prior to 2019, “Environmental Sustainability” was phrased as “Sustainability”

Sustainability is one piece of the puzzle
But all pieces must be addressed!

85

62

57

International Food Information Council. 2024 Food and Health Survey. https://foodinsight.org/2024-food-health-survey/
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0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Less than
$20,000

$20,000 to less
than $35,000

$35,000 to less
than $50,000

$50,000 to less
than $75,000

$75,000 to less
than $100,000

$100,000 to less
than $150,000

$150,000 and
above

Food and Beverage Purchase Drivers Over Time 
(% reporting impact of 4 or 5 out of a 5-point scale)

Taste

Price

Healthfulness

Convenience

Environmental 
Sustainability*

[TREND] G5 How much of an impact do the following have on your decision to buy foods and beverages? (n=3,000). Note: Prior to 2019, “Environmental Sustainability” was phrased as “Sustainability”

Knowing your audience is important too.

International Food Information Council. 2024 Food and Health Survey. https://foodinsight.org/2024-food-health-survey/
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• Food and food production directly impact our personal and planetary health, 
yet no global consensus for the definition of a healthy, sustainable diet 
exists among experts.

• American consumers also have a diverse view on what a sustainable diet is.

• Interested consumers look for indicators of sustainability on food 
packaging, however a single, standardized, mandatory sustainability label does 
not exist in the U.S.

• Sustainability is a more influential factor in food decision-making for some 
Americans (e.g., women, higher income/education, younger), thus professional 
dietary guidance must remain "patient-centered."

Key Takeaways
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KRIS & HEATHER!



THANK YOU!
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